ENTERPRISE EMAIL

Conquer Channel Saturation when
Everything is a Top Priority

Stop Competing with Yourself:
Manage Email Congestion Across the Customer Journey
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Why enterprise business loves email




Why enterprise business hates email

Webinars
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Simple Solutions in Concert
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Usable Dimensions Hierarchy of Initiatives Orchestration
Leverage all of the aspects Consider how “importance” Framework
and flexible factors of a can be a flexible and nuanced Maybe everything IS
digital channel. concept. important! But not to

everybody at the same time.



USABLE DIMENSIONS

Expand the Channel

~ Email Real Estate

Available space in an email,
varying levels of prominence,
give the customer options.
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Email Real Estate at Scale
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USABLE DIMENSIONS

Expand the Channel
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Email Three
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v Time Email Two

Consider the use of time as N

an infinite amount of channel Emarlve Bl Six

expansion.
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Deliveries x Real Estate x Time
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AUDIENCE FRAMEWORK

Framework based on activity

Your audiences are not all the same.
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Orchestration in Motion

Promotion
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Orchestration in Motion

Promotion

- CEO
Ebook - ~ y S Comms
- \ = S
Webinar ‘

,—* Promotion
{
|_. Welcome
Aboard , “TTT T
ﬂ;

Product
Launch!

Follow Up!



Orchestration in Motion




Recap of Pillars

v

Usable Dimensions

Leverage all of the aspects
and flexible factors of a
digital channel.

v

Hierarchy of Initiatives

Consider how “importance”
can be a flexible and nuanced
concept.

v

Orchestration
Framework

Maybe everything IS
important! But not to
everybody at the same time.
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Benefits of smooth content traffic control

Engaged Customer Happy Business Closed-Loop Optimization




Thank you!



