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N the gurus promised: )

e 3dd a lead magnet, get
10K subscribers in 30 days

e just be authentic and
people will subscribe

e emall marketing is
passive iIncome.

. Z
w




4 %

the truth is:

It's slow, it's hard work, and
you'll question everything.
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your weekly round up is here @

Hey sophie,

Welcome to our last roundup before Q4! September's
almost done and dusted, which means the home
stretch of 2025 is in sight and | am simply not ready to
talk Halloween, Black Friday, Christmas, or New Year
anything.

| am however very ready for all the PLM fun coming
your way this guarter, and I'm excited to share that |
officially graduated from team of one status!

Last week | welcomed my brilliant new operations
manager to the crew, which means we can
cook up even more goodness while | maintain what's
left of my sanity.




plm

inside LT'K's strategic shift from
shopping app to creator hub « «

Hey sophig, how's it going?

in a digital landscape where algorithms increasingty
delermine whal we see, has made a bold pivot
thal could reshape how creators and audiences
connect. The platfiorm has ransformed from a
shopping deshinalion into a comprehensive creator
hub, addressing fundamental challenges that both
contant creators and their followers face today.

| recently caught up with Brooker, VP of
International Marketing at LTK, who shared fascinaling
insights about their strategic shift. With the creator
economy sal to double to £395B by 2027, LTK's timing
couldn’t be better - especially when 74% of consumears
feel thal "socral (s no longer social” and crealors
struggle to reach the very audiences they've worked
g0 hard to build

From shopping app to creator hub, calch our full

L TR
For shopping?
(rotndbreaking.

pping?
Ihrecking.

Introduce yourself and what you do within the LTK

team

Hellio! I'm Holly Brooker, VP of International Markeling
at LTK. | oversea a large team at LTK, driving creative,
growth and events for LTK's creator, consumer and
brand network based outside of North America

I'd love to hear about your role at LTK and how
you've saan the platform evolve during your time
there, What excites you most about where the

company is headed?

| began my role in September 2024, and earlier this

\Tuazuuammmhuml&ﬂmmn&e_m_ma—/

The recent app update positions LTK as “the

creator app” rather than just a shopping platform.
What inspired this strategic shift, and how doeas it
address the changing behaviours you're seeing in
the creator economy?

We've rebuilt the LTK app from the ground up io
dehver on whal consumers want and what creators
nead - connection, discovery, and a seamless way to
engage with content.

The creator economy is al a turning point. Its value is
axpected to double to £3958 by 2027, Creators have
become the go-lo source for entertainment, trends,
and products that influence consumer behaviour, In
fact, 91% of Gen Z and 78% of millennials look to their
favourite creators o see whatl's trending. But as
creator spaces evolve, social media platforms are
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tactics and how
they strengthened
my commuraty




Ldon’t use
lead magnets.
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MY TEASER STRATEGY.

(1 Pretty Lnttle Marketer 9 e SIS
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Your September marketing round up is here i

-+ get the latest updates everyday in my new community
membership: https://inkd.infe_EAka79
- join my email list for MORE updates, rundowns, and PLM fun straight to your

inbox every Thursday: https://inkd.infex9NaZkv

Which update or story do you love the most? Let's chat below <

follow @prettylittlemarketer for more K2 . & pages
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BORROWING AUDIENCES:
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Paige Anthony - 2nd

Senior Social Media & Content Manager at Anthrop...

10mo -

+ Follow

Some highlights from my recent chat with Pretty Little Marketer /

Enjoyed sharing my knowledge and learnings around our EGC strategy
at Anthropologie Europe

#socialmediamarketing #socialmediamanager

Pretty Little Marketer
345,846 followers

10mo - ®

| told y'all in January and I'll tell y'all again < don't sleep on EGC

-.More

e

{r'— Pretty Little Marketer

-

follow @prettylittlemarketer for mors B3 - 17 pagas

employee
elﬁarg’tgd
ontent is
g‘_le ext
18 thing

everything you need to know about EGC
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TWO WAY RELATIONSHIP:

round up complete -

If you enjoyed today's newsletter AND got to the end of it, reply to this email
with a = and let me know your take on the 5120 Reel trend. Love it? Hate
it? Got a conspiracy theory to add to the list? | want to hear it!

Thank you for your continuous, wonderful support and until next Thursday,
I'll see ya on socials.

Love always,

ol i
87




EXCLUSIVITY THAT FEELS
LIKE FRIENDSHIP:

pretty big updates. _'\_,L/
this team of one has grown! Introducing : an absolute superstar, my
first ever PLM team member and our brand new Operations Manager

I'm speaking at Marketingland Festival by The Marketing Millenials: a free
online conference that you can check out

I'm also speaking at this year's Festival of Marketing by MarketingWeek,
with a session all about developing a personal brand that stands out. Join
us and get £100 off your ticket with code C5ZEBI =

X
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CONVERTING THROUGH
COMMUNITY:

$ 5
your weekly round up is here ¢

Hey First name / wonderful email gang |,

Welcome to our last roundup before Q4! September's almost done and
dusted, which means the home stretch of 2025 is in sight and | am simply

not ready to talk Halloween, Black Friday, Christmas, or New Year anything.

| am however very ready for all the PLM fun coming your way this quarter,
and I'm excited to share that | officially graduated from team of one status!

Last week | welcomed my brilliant new operations manager to the
crew, which means we can cook up even more goodness while | maintain
what's left of my sanity.

Here's what's brewing;

e a full (because apparently | love timing stressful projects
perfectly)

» our shiny new website

« the PLM shop opening with brand new Motion templates that are
genuinely amazing

» the last membership doors opening of the year

» a PLM IRL event (plus something virtual for our non-local friends)




INSIGHTS FROM A FRIEND.

your weekly round up is here #

Sophie from Pretty Little Marketer  Unsubscribe

tome =



my learnings.

Y : . . : create real conversations, not
4+  bulld relationships. not lists. = ;
o a PS, *  one-way broadcasts

- ? {;vSeuxéaS | ;r?bzt:'grywheren nr::-tjust) Q"‘“’ﬁ trust beats tactics every time

W be genuinely helpful without ~ o community building starts
expecting anything in return &/ with genuine service

m_ Sophie Miller Sophie Miller
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