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Mailjet

* 15+ years experience in product & engineering
* Leading Sinch Mailjet MCP Connector & Al Segmentation

* Hoston Mailjet Email Academy

Natalie Lynch

Principle Product Manager
° Tolouse, France



From Myspace to
My Inbox

* Myspace proved: Connection
beats technology

* Email works when it feels
personal, not programmed

* Al is the next shift: it can write,
but can it connect?

About Me
You think you know email? You do not.

Batch and blast is over. | like
segmentation, late night roadmaps,
MCP connectors, and CSS that sparkles.

Do not message me unless your open
rates are double digits.

Interests

Email Strategy: Personalization that
actually works.

Design: Templates that convert, not just
look pretty.

Data: Segmentation, advanced stats,
and A/B testing.

Automation: Let workflows do the
laundry so | can write the poetry.

Tools: MCP Server, Al assistants,
integrations, brand kits.
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1. MJ MCP Server
Adapter core

2. Al Content Assistant

Finishes sentences

3. Al Template
Generator

Looks good fast

4. Al Segmentation
Assistant

Knows the audience

3

5. Automations

Does the chores
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6. Brand Kit
Purple reign

7. Advanced Stats
Tells the truth

8. Integrations
Never alone

Al Content Assistant: Thanks for the add. Your stats impress.




MCP Connectors: The
Adapter for the Al Era

Hi Mailjet Demo, ho

* MCP = Model Context o on e | Howcanihelpyou today?
Protocol =l

* Bridges your marketing tools,
analytics, and Al assistant

* Turns data into plain-
language insights — no
dashboard digging

* Connects your questionsto
your answers, instantly




Talk to Your Data.
Don’t Just Read It.

All starts with questions, not
reports

MCP removes the friction . M
between curiosity and clarity d

We get the shift from reaction
to experimentation




From Manual Analysis
to Simple Asking

* Move from digging through data
to getting instant answers

* Explore why it worked, not just
what worked

* Getyourteam a growth engine
— fueling strategy with what’s
proven

o What campaign had the best click rate last month

Based on the data, the first send of "Find out how the Mailjet MCP server can switch up
your email strategy" (Sept 23, 11:45 AM) had the best click rate:

Best click rate: 13.7% (91 clicks / 664 delivered)
Full ranking by click rate:

1. "Find out how the Mailjet MCP server can switch up your email strategy" (Sept 23,
first send) - 13.7%

. "7 Discover the power of the new Mailjet MCP server for seamless email delivery"
(Sept 30) -13.1%

. "Find out how the Mailjet MCP server can switch up your email strategy" (Sept 23,

second send) - 11.1%

Note: While the emoji subject line had the best open rate (29.6%), the non-emoji version had
a slightly higher click rate. The emaji version still performed very well overall with better

deliverability and engagement.

Reply to Claude...




Before You Hit
‘Connect’

* Alis powerful and confidently
wrong sometimes

* Al will never replace your
decision making

e Aim for connection, not
surveillance

It looks like you are adding
personalization to the campaign,
would you like me to add their
SSN?




Getting Ready to
Connect

e Start with a goal: know what
decisions you want to improve

* Reimagine one workflow:
focus first, then scale what
works

* Cleanyour data: MCP can’t
find meaning in what’s messy




Al doesn’t make
e-mail marketing
smarter.

Marketers do.



_Natalie Lynch

. WENEME Principle Product Manager
USE Al TO AUTOMATE THE LAUNDRY, NOT THE POETRY.

Catch me on Email Academy: Mailjet.com/resources/email-academy/

Now Playing

The Life of a Showgirl (on Repeat)

About Me

Introducing Al to segmentation to
make building audiences effortless.
Evolving automations to keep
connection continuous. Enhancing
workflows to reduce time to send.

Stay in touch

IN Linkedin.com/in/NatalieLync
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