
Make more of what people love. 

And less of what they hate.

Privileged & Confidential

ENTERTAIN
OR DIE



WHAT THE HELL IS LIQUID DEATH?



LAUNCHED BRAND ONLINE BEFORE A REAL PRODUCT



SINGLE BRAND NAME WINNING IN MULTIPLE CATEGORIES



ENTERTAINMENT COMPANY THAT MONETIZES VIA BEVERAGE



DIGITAL EQUALS SKIPPABLE /  IGNORABLE
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DIGITAL TRADITIONAL

TIME SPENT PER DAY WITH DIGITAL VERSUS TRADITIONAL MEDIA IN THE UNITED STATES FROM 2011 TO 2025



IT’S THE 1950’S ALL OVER AGAIN



MARKETING IS EASY ENTERTAINMENT IS HARD



MAKING ENTERTAINMENT REQUIRES A DIFFERENT MODEL



SMALL BETS HELP FIND THE BIG WINS



SPENDING BIG AND BEING IGNORED IS RECKLESS



TREAT MARKETING LIKE A PRODUCT WORTH PAYING FOR
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