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Our accelerated programs make

the most of your time and money

at AU.

Hi Mickey,

You deserve the best from your education at
Awesome University. Our accelerated programs
provide a clear path for you to earn an graduate
degree in field connected to your undergraduate
studies. Read more about how Julia Smith pursued
her master's degree in Marketing and Digital
Communication while still completing her bachelor's.

Many of our academic colleges offer undergraduate-
degree-seeking freshmen and senior students the
opportunity to enroll in accelerated programs -
including many Science, Healthcare, Technology,
Engineering, Mathematics (SHTEM) related fields. To
explore opportunities within your intended field of
study, view this accelerated program list and apply.
today.

View Accelerated Program Options



https://click.enrollment.odu.edu/?qs=a96316597221583e94590ef4f01de0da0863b7d866ff23009dbd8f0afa3ea53e14a1a7d347618f19d1544b4bae25360aeeae9c03ad219f8e
https://click.enrollment.odu.edu/?qs=a96316597221583e41ec55a862fc41d38b9c5648f55e7df83ebb7324915b3b2b09ea2c49ca89bfb660d08b1abc270f3d46d8cd62f821fb30
https://click.enrollment.odu.edu/?qs=a96316597221583e0c6c7e741ae5d65bdc45c2ace2a5bb7f475b9a3e92e49a0a471a5dd2e298cb13c6a64f4fcd073a5d0887427a184df165
https://click.enrollment.odu.edu/?qs=a96316597221583e0c6c7e741ae5d65bdc45c2ace2a5bb7f475b9a3e92e49a0a471a5dd2e298cb13c6a64f4fcd073a5d0887427a184df165
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Driving Deeper Personalization

Knowing your limitations and prioritizing for the long-term _

3 key ways to personalize

Knowing what matters to each prospect
Knowing what matters at this moment in time

Nuances in topics by stage.



Driving Deeper Personalization

Knowing your limitations and prioritizing for the long-term

What makes this so
difficult?




Driving Deeper Personalization

Knowing your limitations and prioritizing for the long-term _

What gets in the way?

Access to all of the existing data at your disposal

Not creatively collecting and leveraging new data

Without addressing dataq, you
will be limited in how well you
can personalize for 2025 &
beyond.

Continuing to leverage the same tactics and campaigns
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Driving Deeper Personalization

Knowing your limitations and prioritizing for the long-term _

What does this look like?

3 ways to maximize your scholarship eligibility

Did you get your answers on your application?

While you're waiting to start your online program
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Even if you are challenged with data,
there are some steps you can take today
to better personalize your content. The
wiorst thing you can do is to wait for
another cycle to make ANY changes.

Steps you
can take
today
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BONUS!!

« 4 QuickHits:
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ont Use proven practices from GURU & subjectline.com

Ooor



3 Ways Al is going to
help or hurt you in 2027:
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