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Pre-Send
Checklist
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Pre-Send
Checklist

Make the sender name clear,
memorable and relatable

Consider
using emojis
Make your
subject line . E T . - )

actionable From Pierce Ujjainwalla <pierce.ujjainwalla@knak.com>

Reply-To pierce.ujainwalla@knak.com
Subject The 5 things to boost open rates ¢
Preview Text  And the 3 things you should never do. ‘

A

Keep the
preview text
under 100

characters

Use your preview
text to add more
context to your
subject line




Preview Text:

_ Will Al in martech make buyer experiences better or worse? It depends... IView this email in your browserl/\/ill Alin m...
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Isia.t...@accountspro.in... I Hi Pierce, Expert QuickBooks Support Available Now! - Need a Quicker Fix for QuickBooks? Are you frustrated with bei...
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Subject Line:

Fahd Alhattab Most teams suck at communication... - ...and trust falls aren’t going to fix it.
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Is usage-based pricing right for your business? - A guide to usage-based pricing
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g Phillip Rivers & € @thePhilRivers - Mar 2, 2022
| don’t care how good your emails are.

If your subject lines suck, nobody’s gonna read them.

Let’s make sure that doesn’t happen.

I’'ve got 8 types of subject lines that get me 35+% open rates, and today, I’'m
gonna let you steal them:

B THREAD B
Q 53 131178




Future Trends
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I0S 18 on September 18, 2024
vo (D = o e - o ' -

Select . < <

Inbox

Poshmark
Master your summer looks with a capsule...
You ha gr

Mark All as Read

BetterBag

Archive All

your fa

Categorization

Darla Davidson
Tickets for tonight

ing your ticke

h. Find the

© Sustainably Stylish. Find the AN
perfect bag for carrying everyt... Details

1p going at diffel

United Airlines
Quick reminders about your upcoming.

Primary

Liz, Kristina & Melody
Friday dinner
Wow, | th

Transactions

Updates See More

EatingWell

Take your taste buds on an adventure Promotions

© Buy one bag get the second one

g B

Updated Just Now




Q Steve - Millionaire F £ @SteveOn - May 26, 2023 -

Yup, right after someone subscribes is when they are
most interested in your stuff. Don’t waste that
opportunity.




Welcome Emails:

Welcome to Harry's Newsletter (Extemall D inbox x 8 @

Harry Dry <harry@marketingexamples.com>  Unsubscribe Mon, Aug 19, 451PM  ¥% &«
tome v

Hey — It's Harry.

Thanks for subscribing. | really appreciate it. | send one newsletter every

Monday.

One small favour — Please reply to this email with “Hey Harry” to make sure

you actually get the emails.

It only takes 12 seconds. Writing each newsletter takes me 12 hours.
— Harry

P.S. I'm down to connect on LinkedIn if you want

P.P.S. Want a free crash course on copywriting? You might like this video!
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knak

Welcome
aboard!
—

-z// .

Hi there {{lead First Name}},

1 just wanted to send you a quick email to let you know that we're super
excited to officially have you on board!

This welcome em: not like other boring, generic new user emails you
might get. This one is exciting, and it includes a personal welcome to Knak.

Here's a quick look into our world - the world of email and landing page
creation. (Hint: Skip to the end to see me drink maple syrup)!

'R o
-~

Wel ome %nak

Pierce uluohwc_lllc
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Better personalization

The Wrapped email

From your top songs and artists, through to your top genres and the days you listened
the most, the Wrapped email allowed listeners to relive their own 2016 through the

lens of music. Opened over 30 million times, it proved the power of personalized data to
reward customers.

Your 2016,
wrapped.

Hey,

2016 has been a year. We made
you a playlist of this year’s songs
that you loved the most. Play it
while you read our rundown of
your musical 2016, below.

LISTEN NOW

Favorite
dayto
listen

Your 2016
genres

Hip Hop

House

Chillwave

PELLELEN]
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Your: personol

Distributed ‘23

agenda
>

° °
‘Save your free spot 0 join sessions full o fresh ideas and frameworks at
Distributed 23 — our annual oniine event on October 18.

Save your spot

Top 3 sessions for UX leads:

o 10am COT / spm CEST
. Zze a Al in innovation: Shaping stories for
miro <Y the future
L —5 Morgo design and ntligence to unlock boundiess potental
- wih Sandra Hainzon from Salesforce
< ~ Loarn more -+
Your personal
<
. . ¢ o tia st
Distributed 23 Exoing s it and
advancements with Miro
agen d a Sovo S tre o T i achar

- P

reraging collective mxemgence using
Miro

Hear from Becky Priobe ffom Cisco on what research
processes enable a customer-centric product design.

Learn more —»

Save your free spot to join sessions full of fresh ideas and frameworks at
Distributed "23 — our annual online event on October 18.

Save your spot More on Distributed ‘23

+ 30+ exportiod sessions
+ 3iracks ful of new ideas

+ Exclusive look at new tools.

See full agenda.

Top 3 sessions for UX leads:

October 18, 10am CDT / 5pm CEST
Al in innovation: Shaping stories for
the future

Merge design and intelligence to unlock boundless potential
with Sandra Heinzen from Salesforce.

Learn more —



Personalization:

-

We're giving away our ABM strategy (and Knak is part of it) (Exteral 5 inbox x

Regina @ Mutiny <regina@mutinyhq.com>  Unsubscribe
tome v

Hi Pierce,

We just did something a little wild...

We've open-sourced Mutiny's account-based marketing strategy. Yes, the whole thing.
And Knak is part of it.

Here's what you'll discover when you peek behind the curtain:

Browse our entire target account list (and search for Knak)
See Knak's personalized microsite
Learn how we created 5,000+ microsites for our target accounts

See how other ABM experts are breaking into valuable accounts

You can also win a $500 Airbnb gift card for your next getaway.
All you need to do to win is check out your microsite and follow the instructions.

Get started here.

Best,
Regina Magaril
Marketing at Mutiny
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Modular Design Systems to support 1:1 Personalization

Next term.
Same pack.

Organised chaos.

Got them a backpack that's buit
for lugging thoir goar, yoar aftor yoar.

From campus 1o the commuta, koop your
gear together with Basecamp Voyager.




uture Trends

HOMESTEAD
DOMEY 3-PERSON TENT

Waterproof, easy-to-pitch and kitted out BASE CAMP FUSE BOX BASE CAMP VOYAGER DUFFEL 32L
with a mesh skylight for nighttime stargazing.
Keep your stuff safe with a zipped tablet pocket, Ideal for: commuting and nights away.

m internal water bottle holder and padded laptop sleeve.




Don't forget about email signatures

Role

Customer Service

v

Department

Sales

Location

Madrid

Angela Woods

Customer Service

T: +123 456 7890
E: angela@syncanddeliver.com
Sync & Deliver




"N\ Brian Halligan &
WY @bhalligan

1994 | email marketing | 1:many
2004 | marketing automation | 1: few
2024 | ai email [ 1:1

4:26 PM - Jun 15, 2024 - 27.6K Views

15 Reposts 4 Quotes 121Likes 43 Bookmarks

@) L )




Design



http://pptmon.com/
https://pptmon.com/
http://www.pptmon.com/

The CHEETAH
Email Framework

® o ® o o0

@

Py

CAPTIVATE HUMAN ENTERTAIN EASY TRANSITIONS ANIMATE HARMONY
You only get Are you writing Who said B2B Define the GOAL Get creative with Helps to stand Are your emails
one shot, one in authentic is boring? - what do you the transitions out, be different - and landing
opportunity. language like want them to do? in your emails. catch attention. pages

a human? consistent?

4



CHEETAH
Email Example

< Mailboxes

Inbox

Salesforce Events

F

C: CAPTIVATE
E: ENTERTAIN
Stands out in the inbox by being

familiar, funny, and unexpected;
is Salesforce swearing!?

Is your data **cked up? Join us on April 17.

salesforce

R4 data )

**cked up?

A free virtual event on salesforce+
Wednesday, April 17,9 a.m PT | 12 p.m. ET

Join us live to experience how Data Cloud can unlock
trapped customer data to drive results and power AL Hear
directly from experts on how to bring your data together
from any system and enhance every customer interaction.
It's everything you need to get the most value from your
data, streaming to you live.

The only live event that
can unlock your
siloed data.

Discover why Data Cloud is more than just bringing
data together. Learn how to connect your customer's
web interactions, service calls, purchase history, and
more to fuel Al-powered smarter, tailored customer
experiences and drive results. Tune in to:

+ Learn from Data Cloud product experts

* Get your questions answered in live Q8As

« Experience new product demos

« Hear how customers use Data Cloud to power AT

+ Discover how to increase your digital revenue

by 30%

Don't miss this free event to discover how Data Cloud
can turn your data strategy into 20x ROL

Register for free

E: ENTERTAIN
A: ANIMATE

Sweary asterisks revealed to be
a clever trick in an animated GIF.

T: TRANSITION

Nice curved visual.

H: HUMAN

Copy is making it about the recipient,
not the sender, by clearly stating what
the webinar can do for them, and what
value it will provide.

+ ALL ABOUT THEM!

All points are about the benefits
to the recipient.

E: EASY
H: HARMONY

One single and clear goal: one CTA,
repeated that links to an on-brand
campaign landing page. k.



[LIVE NOW] Complete agenda for [N citeal, © nbox x

> Unsubscribe

Hey Pierce,

The agenda for _s now LIVE!

Some notable sessions you can't miss:

Decathlon’s blueprint for server-side experimentation
HDFC ERGO’s rules of success in the insurance business
How Primark went from bricks to clicks

How ZALORA turned churn around

Crafting personalized journeys at 35,000 feet at EasyJet

And many more exciting sessions!

REGISTER NOW

Cheers,

.
Sr. Marketing Manager‘-

P.S. Forward this email to anyone who you think would find value in this event.
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LIVE EVENT )

OCTOBER 3 Chicago, IL
Forge meaningful connections at this intimate dinner
experience for marketing ops and RevOps, featuring
engaging discussions and fresh perspectives.

>> Get the invite

LIVE EVENT MOPs-f‘\panoza o\
NOV 4-6 Anaheim, CA
The 3-day MOps-Apalooza community event is back,

featuring sessions for marketing and revenue ops
professionals.

>> Register now
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Reminder: Complete with DocuSign: knak - 2023 Ai...ual M;

[Board] (External Inbox x  GURU Tear Down Email Submissions x

I via DocusSign <dse@camail docusign.net> Tue, Apr16,520AM ¢ &

tome «

LABARGE
WEINSTEIN

sent you a document to review and sign.

Please find enclosed for signature.
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Colors > Color wheel

Color wheel

Want to know what colors look good together?
Canva's Color Wheel makes color combinations
easy.

1. Pick a color

‘ ‘ #1C3F94

2. Choose a color combination

Complementary

#1C3F94

3. Use this color combination

Create a graphic Export palette




Button Hierarchy:.

-

h‘ Adobe

'\‘ Adobe

Adobe Marketo Engage | Learn from your pecr

Master complex custom
journeys with Multi-Stre Adobe Marketo Engage | Learn from your peers webinar
Engagement Programs

Master complex customer
journeys with Multi-Stream
Engagement Programs

John Adabe Marketo Engage CharbilESm September 17, 2024 | 8am PST | 11am EST | 5pm CET |

explore how to systematically engage and nurtur

relationships with multi-touch, multi-stream Engage 9:30pm IST . Deve|°p multi-stream strategy and plan: deﬁning,

Programs at every step of their journey.

Engagement programs give you the power o isten o the progressing, and exiting streams

Vi ur customers Vi i oee . .
0 et ey an nscoaasry oieri A Reglster Now « Build in Marketo Engage: program set up, nesting,
You willlear how to: ‘ request and executable campaigns
* ‘Develop i aireai sratey and plai: g * Report and measure success: leveraging native

progressing, and exiting streams 3 9 e

+ Buid in Marketo Engage: program set up, nesting, reporting functionalities such as Engagement Scores,
request and executable campaigns

+ Report and measure success: leveraging native Email Performance, and Stream Performance Reports.
reporting functionalities such as Engagement Scores,
Email Performance, and Stream Performance Reports.

( Register Now
A

. ( Register Now >

Senior Manager, Marketing Automation
Western Governors University
‘Adobe Marketo Engage Champion (2023-2024)

Dear Pierce,

You will learn how to:
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3 VUlAdrian @
@uiuxadrian

How to design better buttons

DESIGN LIKE A PRO

how to design better

buttons

% Suiuxodrian
Adrion K

EXTEE s

Sign up

What is your country of

fonts Primary residence?

BT oo | cerstared
2:51 PM - Mar 18, 2024 - 46.8K Views

Q17 149




Button Design:

Get unlimited access

h/t ryanmulligan.dev
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Brand consistency

®_m™
Google €@

650f5152 < > mm~v B

® Active v

0%

Escape the ordinary with a $39 sale. 8 B

Southwest Airlines @ <SouthwestAirlines@iuv.southwest com: Wioscribe Thu, Aug 29, 1226AM (5daysago) ¥ €\

tonicole v
w our mable site

Southwests

Book now | View all offers | Join Rapid Rewards®

l‘ Time's up on this sale.

OCTOBER TRAVEL INCLUDED

Sale-a-brate
new sights!

One-way as low as’

I\

Book now

Southwests

Southwest Airlines & <So

to nicole v

A

Login | Envol

Southwests -

Book now | View all offers | Join Rapid Rewards®

Time's up on this sale.

SEPT & OCT TRAVEL INCLUDED
One-way as low as’
Wanna
Saie $49

Sale

Book now

*Restrictions, exclusions, and blackout dates apply. 21-day
advance purchase required. Seats and days limited.
Select markets. Book 8/6-8/15.

AN

westAirlines@iluv.southwest.com>

Time's up on this sale.

Book now | View all offers | Join Rapid Rewards®

SEPT. & OCT. TRAVEL INCLUDED

Nice views. Nice weather.

Nice sale price.

One-way as low as’

$ SA\}-
Book now

*Restrictions, exclusions, and blackout dates apply. 21-day
advance purchase required. Seats and days limited. Select
markets. Book 8/20-8/22

I 1Y YVOUR



General design trends - Leading Designh Trends

Overlapping Text

Rounded Corners

Custom Visual and illustratio
Creative Typography
Minimalist Designs
Animated GIFs

Collage

Duotone

36.89%

33.78%

27.78%

18.30%

16.59%

15.11%

13.33%

10.96%

Kombai % of design trends presented across 1,350 emails.
Source: The Marketer's Guide to High-Performing Email Designs.



Engagement
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Engagement
Conversion Tips

Have something useful to provide
in the first place.

What are you offering? Are you
providing value? Could it be changed
to provide additional value to the
person receiving the email?

Linktree

off HOW YOU
TIEASURE UP

Compare your click rate against similar Linkers and
track your progress over time with Benchmarking.




Engagement
Conversion Tips

[T
Meet our mobile
video maker.

[ ] (]
G et t h el d ea st rai h t . I offcalt Today we'r lunching the fu version of
° Vimeo Create on Android, iOS, and desktop. Create is
a quick and easy tool to make high-impact social video
for your business anytime, anywhere.

Know your goal and craft the Try it free
CTA first.

Why it's amazing:

. . . Simple from the start

W h at wou Id our emai | sa If a ” It Withprofessionaly-designed video tempitss, unimited
stock clips, photos, and commercially-licensed music -
making a video has never been easier.

.
? Stand out anywhere

containea was e [ Taor ook orws, e e st o T
let our smart editor turn your clips into a polished video
in minutes.
Grow your au ce
Seamlessly share your videos across all social
platforms.
The total video package

Use Vimeo's full suite of features to gather feedback,

track performance, and manage your videos, allin one
place.

Try it free

See it in action:




Engagement
Conversion Tips

Get the language right:

Use future-focused verbs that clearly
convey the value of the action to

the person.

SKiLL
SHare.

Invest in Your
Creativity With
Skillshare

Your passions deserve the chance to flourish and grow. Try
Skillshare for 30 days free to see where your creativity can take
you.

Try Skillshare For Free

What Makes
Skillshare
Different




Engagement
Conversion Tips

Visual Hierarchy is your friend.
Guide the eyes.

And you will read this last

You will read

this first

And then you will read this

Then this one



Engagement
Conversion Tips

Guide the eye to the CTA using
visual cues in the shape and flow
of the layout.

This can be as simple as using actual
arrow shapes to guide the eye to
where you want it.

What's New at Zoom?

!

Thursday, December 8
9am PT | 12pm ET

Register Today




VIRTUAL EVENT

The Future of Email
Newsletters:
Next-Gen Newsletters
for a Chaotic World

Conversion Tips

Hey {{lead.First Name:default=there})

P.S. Register now and you could win 1 of 50 signed copies of Ann's
These are weird times to be in marketing, aren't they? It's busii i i B
hese are weird times to be in marketing, aren't they? Its businy best-selling book 'Everybody Writes'!

usual a y ZERO companies. So what's the path forward?

do the current times mean for you, your busine:

What's your X-Factor? e i Qo G ©

Do your customers clear
their schedules to read your newsletter?

Join Knak Co-Founder and CEO, Pierce Ujjainwalla, and Ann Handley,
Wall Street journal best-selling author, to get the best tips, ideas,

s that get real results

What are you doing to get your e q\ij’m,‘?f;.‘:i‘;.z':, .

\ : s,
Tune in to learn fi "\_‘;‘- + ore. atrackie. /16,, 57

audience over the edge? et AT g o

The best, data-backed approach to newsletter storyt

« Aninside look at companies doing it right
* How the smartest brands incor

Also hear talented mars from leading cy ke Databricks
and Triumph Motorcycles on how they support their processes to

enable marketers ev eate incredible emails their audie

S. Register today and y f 50 signed copies o

best-selling book!




Dark Mode
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Dark Mode:

Button Text
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Total: A$65.00 Total: A$65.00

20y
Uber Thu, Sep 13, 2018 Thu, Sep 13, 2018 [

Thanks for riding, Smiles Thanks for riding, Smiles
Davis Davis

We hope you enjoyed your ride We hope you enjoyed your ride
this morning. this morning. -— —
-
S

Total A$65.00 Total A$65.00
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Interested in learning more?
Check out the Definitive guide to kick-ass emails.

—




g Pierce Ujjainwalla -
- ®

I'm going to be honest - most virtual business conferences are pretty boring.

Normally | am multi-tasking like crazy and barely paying attention, but not at
the Guru Conference!

I've never laughed so hard and learned so much in 2 days.

My big observations on what made this conference different:

* hot wing challenge

* tiktok dance along

* amazing music

* great speakers that kept it fun

Edutainment at its finest.

Big shout outs to Jay Schwedelson and the whole GURU Media Hub team and
most importantly for over 20,000 marketers who signed up and participated
over the past couple of days!

Can't wait for next year!

#guruconference

GURU
Conference

Literally
every ﬁf'

other virtual

conference

If you want more nonsense
like this on LinkedIn...
connect with me!

Pierce Ujjainwalla

(Search Pierce U and I'm pretty much the only
one on there with that combo.)
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