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Are your emails?

Let’s find out.

or
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Pre-Send 
Checklist
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Make your 
subject line 
actionable

Use your preview 
text to add more 
context to your 
subject line

Make the sender name clear, 
memorable and relatable

Keep the 
preview text 
under 100 
characters

Consider 
using emojis

✨

Pre-Send 
Checklist



Presentation template by

Preview Text:
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Sender Display Name:
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Subject Line: 
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Subject Line: 

http://pptmon.com/
https://pptmon.com/
http://www.pptmon.com/




Presentation template by

Future Trends
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Heads up.
iOS 18 on September 18, 2024
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        Welcome Emails: 
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        Welcome Emails: 
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Future Trends
Better personalization



Future Trends
Better personalization
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         Personalization: 
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Future Trends
Modular Design Systems to support 11 Personalization



Future Trends
Modular Design Systems to support 11 Personalization



Future Trends
Donʼt forget about email signatures
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Design
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The CHEETAH
Email Framework

CAPTIVATE

C

You only get
one shot, one 
opportunity.

HUMAN

H

Are you writing
in authentic 

language like
a human?

ENTERTAIN

E

Who said B2B
is boring?

EASY

E

Define the GOAL 
– what do you 

want them to do?

TRANSITIONS

T

Get creative with 
the transitions
in your emails.

ANIMATE

A

Helps to stand 
out, be different – 
catch attention.

HARMONY

H

Are your emails 
and landing 

pages 
consistent?



C: CAPTIVATE
E: ENTERTAIN
Stands out in the inbox by being 
familiar, funny, and unexpected; 
is Salesforce swearing!?

E: ENTERTAIN
A: ANIMATE
Sweary asterisks revealed to be 
a clever trick in an animated GIF.

T: TRANSITION
Nice curved visual.

H: HUMAN
Copy is making it about the recipient, 
not the sender, by clearly stating what 
the webinar can do for them, and what 
value it will provide.

+ ALL ABOUT THEM!
All points are about the benefits 
to the recipient.

E: EASY
H: HARMONY
One single and clear goal: one CTA, 
repeated that links to an on-brand 
campaign landing page.

CHEETAH
Email Example
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                       Buttons:
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Rad event

                       Buttons:
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            Color Contrast:
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       Button Hierarchy: 
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h/t ryanmulligan.dev 

            Button Design: 
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Design
Brand consistency



Design optimization
General design trends - Leading Design Trends

Custom Visual and illustrations

Overlapping Text

Rounded Corners

Creative Typography

Minimalist Designs

Animated GIFs

Collage

Duotone

36.89%

33.78%

27.78%

18.30%

16.59%

15.11%

13.33%

10.96%

Kombai % of design trends presented across 1,350 emails.
Source: The Marketerʼs Guide to High-Performing Email Designs.
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Engagement
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Engagement
Conversion Tips

Have something useful to provide 
in the first place.

What are you offering? Are you 
providing value? Could it be changed 
to provide additional value to the 
person receiving the email?



Engagement
Conversion Tips

Get the idea straight: 
Know your goal and craft the 
CTA first.

What would your email say if all it 
contained was the CTA?



Engagement
Conversion Tips

Get the language right: 
Use future-focused verbs that clearly 
convey the value of the action to 
the person.



Engagement
Conversion Tips

Visual Hierarchy is your friend. 
Guide the eyes.



Engagement
Conversion Tips

Guide the eye to the CTA using 
visual cues in the shape and flow 
of the layout.

This can be as simple as using actual 
arrow shapes to guide the eye to 
where you want it.



Engagement
Conversion Tips

Whatʼs your XFactor?

What are you doing to get your 
audience over the edge?
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Dark Mode
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                  Dark Mode:
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                  Dark Mode:
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                  Dark Mode:
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                  Dark Mode:
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Interested in learning more?
Check out the Definitive guide to kick-ass emails.



If you want more nonsense 
like this on LinkedIn… 
connect with me!

Pierce Ujjainwalla

Search Pierce U  and Iʼm pretty much the only 
one on there with that combo.)



Thank you.


