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Is Email Fraud Increasing?



Fraud Trends
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How IS Fraud Perpetuated?



Fraud Motivation

Consumer Side
Free ltems

Discounts

Bad Actors
Poor Customer Service



Fraud Motivation

Sender Side
Mailing Quotas

Profits
Scamming



Consumer Fraud Tactics

Consumer Side

Chargebacks
Coupon abuse
Fake accounts






Fraud Overlap
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How to Stop Perpetuating Fraud






Incentivize Ethical Behavior

Newsletters

Customer Reward Programs
Clear ToS

Improve Customer Support



Ahout Webbula



Email Verification

PP

Eliminate undeliverable emails
without sending a single message

What We Do

Email Hygiene
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Find threats that lead to
list poisoning and blocklisting



Deliverable is Still Dangerous
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et Started Today

Tim Hartley

VP of Business Development
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