


Is Email Fraud Increasing?



Fraud Trends



How Is Fraud Perpetuated?



Fraud Motivation

Consumer Side

● Free Items

● Discounts

● Bad Actors
● Poor Customer Service



Fraud Motivation

Sender Side

● Mailing Quotas

● Profits

● Scamming



Consumer Fraud Tactics

Consumer Side

● Chargebacks

● Coupon abuse

● Fake accounts



Sender Fraud Tactics

Sender Side

● Phishing

● Junk Mail

● Malware



Fraud Overlap



How Fraud Has Become More Accessible

● Financial Incentives

● Low Risk, High Rewards

● Technology and Automation

● Lack of Awareness



Consumers



Consumers want:

● Transparency

● Fairness

● Support

● A reason to receive your 

communications.



Senders



Senders Want:

● Reach

● Profits



Sender Risks

● Email Security Vulnerability 

● List Poisoning

● Legal



How to Stop Perpetuating Fraud



Collaboration and Information Sharing

● Work with other business

● Invest in cybersecurity

● Follow best practices

● Continue learning



Incentivize Ethical Behavior

● Newsletters

● Customer Reward Programs

● Clear ToS

● Improve Customer Support



About Webbula



What We Do



Deliverable is Still Dangerous



Get Started Today
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