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GenAl will be worth Trillions. Here's Generative Al is changing Everything.
a roadmap For harnessing it But what's left when the hype is gone?

We are in a time of great change..

MarketingWeek

Altman’s Astonishing Forecast: Al to Generative Al isn't marketing'’s future,
Overhaul 95% of Marketing Tasks it's already part of its present
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What I've seen in 25 years...
..will not compare to what's coming in the next 5.

Broadband Mobil Cloud Social
2000 I(r?’?ernZt >> Int:rn:t >> Com;uting >> 2928 >> M(;Cd?a >
2020s Al & ML >> Big Data >> B'/"Ccrl;cphtii” >> IoT >> 5G >

2025+ pXc]

The future of email marketing is being rewritten as we speak.




“The best way. to predict the future is to invent it.”

20.00
17.50
500 GenAl is accelerating far

" beyond our current horizon:

o 1250

R Current vs Next 5 Years

;g 7.50
ok * Cost Per Compute 50 — 90% |
.- , _ | | | < AGI Capabilities 300 — 500% 1

plople 2022 2024 2026 2028
= Al Capability Cost per Compute Year

(directional)

How do we invent the future, together?




A Wayfinder from the past holds
clues towards an unwritten future..

The Mercury-Atlas 6 Mission launched February 20, 1962

Mission Objective: To achieve the first orbital manned flight around the
Earth, testing the capabilities of both the spacecraft and the astronaut to
endure and operate in space conditions
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The Friendship 7 required two powerful forces..

(

b

Operate and
monitor the
spacecraft, and
react quickly to
any changes and
challenges

N

J

KATHERINE JOHNSON

-

~N

Provide precise
calculations on
orbital mechanics,
trajectory analysis,
and re-entry paths

J
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Bringing the “navigator” & "map”
together was the key to unlocking their success

S o A

NAVIGATOR

“If she says they're
good, then
I'm ready to go.”

Friendship 7 successfully
carried astronaut John Glenn on
his historic mission as the first
American to orbit the Earth.
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As we invent the Email Marketing Future,
Agents are our navigators and Intelligence is our map

NAVIGATOR

Hello Neej ¥,

What can | do to assist you today?
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Combining Agents * Intelligence
reduces the distance between data and action

NAVIGATO"

Hello Neej ¥,

What can | do to assist you today? > B ETT E R

data-driven decision-making
at every marketing
automation touchpoint

Enabling

EASIER
FASTER




At Zeta, we are leading the charge in
reinventing the Future of Email Marketing

The Forrester Wave™: Email
Marketing Service Providers, Q3 2024

Zeta Named a
Leader Among
Email Marketing
Service Providers

"Zeta Global stands out with a solution that suits the
most types of marketers.”

What should you look for in a Next-Gen ESP solution?



Next-Gen ESPs bring Agents + Intelligence together to

UNCOVER NEXT-LEVEL OPPORTUNITY

E PRODUCTIVITY

will eliminate the need for human
involvement in many routine marketing tasks

g PERSONALIZATION

will create deeply personalized
customer experiences that feel almost human

PRESCIENCE
will anticipate market shifts

and consumer needs before they even emerge

<$ ZETA



Capabilities of a Next-Gen ESP,
Powered by Agents & Intelligence

m 111 @
—_)' Al E 8
Messages sent when Message Content that V Al-automated Affluence, Reactivation Messagfng S By MaLs
consumers are actively aligns to real-time Loyalty and Psychographic Intelligence to wake website IR
searching with consumer interests & scores derived from open up the right lapsed CERLTNE mlssed
competitors intents web activities consumers conversions
PRODUCTIVITY, PERSONALIZATION, & PRESCIENCE AGENTS WORKING IN THE BACKGROUND ]
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INSIGHTS

360° VIEW OF CONSUMER

Customer
@ Prospect

&
Competitor
Market

Intelligence within

your ESP should unlock ﬁ |

understanding of your .:J
customers, category, and
competitive landscape. IDENTITY

CAMERON | Zeta ID: 4188210




IMAGINE IF...

You could monitor and
target

who desire your
products, all in real time.



Next-Gen ESPs give you an integrated view
of intent across existing and new customers

Explore Prospects
@ Zeta Audience Solutions Look for our links to explore and activate audiences! O
Cellular & Wireless 3MM people are currently Cellular & Wireless intenders

=

Audience Interests Technology Interests Non-Technology Interests Popular Websites Geographic Distribution Brand Preferences

The Cellular & Wireless audience engages and responds most frequently to the Technology categories listed below.

Audience Interest Relevancy Score Response Propensity
Social Networking 40.0 % Medium

Internet 539 % Medium

Mint Mobile 07 %
02% Medium

Boost Mobile 02% Medium

SI—
s
Online Storage 04 % Medium [
—
a®
D
&

Android . Medium

PRODUCTIVITY




IMAGINE IF...

You could get an
to look at
complex data in real time.




Next-Gen ESPs proactively suggest your
strategy to connect with customers

> ZETA Multicultural Data Explorer

CustomerPulse”

This tool illustrates Zeta's analysis of Multicultural Cloud customer database. CustomerPulse®™ provides a deep dive into Learn more about the sort and filter

coverage use case, leveraging the Data Cloud's online, transactional, location, financial & household datasets. options available in this report.

@ Opportunities egments Selected

e} Coverage f. Demographics

Home

Home Improvement

Country Of Origin Dominican Republic - 03/27/2024

Multicultural Cloud

Key Insights and Recommendations

Insight:

+*+ View Generated Insights

Psychographics Content Consumption  (8) T ions Visitation ﬁ‘\,\ Financial & Household & cTv B Linear TV

Transactional Interests
Remaove Qutliers
nal breakd of Multicultural Cloud custome

Only attributes that are s y significant for all
Sort by: Indexing

Country Of Origin Cuba - 03/27/ Country Of Origin Mexico - 03/14/2024 Country Of Origin Puerto Rico - 03/14/2024

The data indicates that among the Multicultural customer segments from Puerto Rico, Cuba, the Dominican Republic, and Mexico, Home Depot appears to be a consistently highly indexed brand for Home
Improvement purchases. This demonstrates a significant transactional interest across all segments, suggesting a strong affinity for the brand and its product offerings in comparison to the industry

average.

Recommendati

Given the strong indexing of Home Depot across multiple cultural segments, a tailored marketing strategy focusing on the unique home improvement needs of these multicultural groups could be highly
effective. A campaign that celebrates cultural diversity and showcases how Home Depot products can contribute to creating a home that reflects their heritage could resonate deeply. Collaboration with

interior designers and influencers from these communities could be leveraged to create relatable content and build brand trust. In addition, localized promotions coinciding with culturally significant events
PRODU‘ ; IV/ ; Y could further drive engagement and sales.

best




IMAGINE IF...

You could get

to find your best
prospective customers.



Next-Gen ESPs give you instant, actionable
audience insights to expand your ideation

PRODUCTIVITY 0 ZETA



IMAGINE IF...

You could pinpoint
store locations that
pOSSsess

opportunity.



Next-Gen .ESPs leverage IRL data to inform
your next best market opportunities

» ZETA Location Intelligence (Sample)

Segment L3 Metric Distance to Store

Segment 1 Distance to Store 1Mile @ competitorstore

Identify and engage o T
high-value markets. L 1 ‘ |

New Brau

44130 Cleveland, OH

a Falls, TX &

Compare and contrast

geo-intelligence across SR GRS
key customer and —_—
prospect segments.

Alexandria, LA

Miami-Ft. Laude

Hollywood, FL
FL

Kaneohe, HI Honolulu, HI

Unlock growth
and optimization for A

n e W m a r k e ts . Competitor Stores in Range o I

Competitor Stores o People in Range = 500 1,000 1,500 2100

Cuba

76M Fort Worth, TX Dallas-Ft. Worth, TX

Dundalk, MD Baltimore, MD

Distance to Store: Distance to Store measures the number of individuals within a specified radius (in miles) from the ZIP code where a brand store is located.

ﬂ Data Cloud w Segment1 | Date of Analysis: Jun 30, 2023 - Jul 08,2023 | Competitors: Competitor1, Competitor2

PRODUCTIVITY



IMA GINE IF

eeeeeeeee




Next-Gen ESPs provide ID resolution in an
out-of-the-box way to deliver enhanced experiences

Known Trend L W Emailed vs Not emailed

50%+ of anonymous
web traffic can now
be resolved by Zeta.

Known to customer

Known to Zeta

Unknown

PRODUCTIVITY



IMAGINE IF...

Your marketing
solution
in your vertical.




Next-Gen ESPs bring vertical intelligence around
categories_like CPG and Commerce to your fingertips

Understand who your

customers are, what

they're purchasing, where

they're purchasing from

and most importantly,
they purchase.

Find others just like them!

PRODUCTIVITY

$ ZETA



IMA GINE IF...

ould actually

of success .



Next-Gen ESPs give you a time machine to
explore leading indicators to key buying decisions

Look back and find interests
and intent that led up to the
conversion event.

Uncover when and what to
engage in-market intenders
with based on fluctuations in
their intent score.

Reveal hidden, less intuitive
signals that extend your total
addressable market.

PRESCIENCE

Home » Brand
Selling | Research
Intent . Mortgage I (b:?anns;rgﬁlrir::ads about the
rettmeto sl - | Application
honge Applies for a mortgage

®-0. 979 $. "0 -9

¢ Real Estate
Office Visit

Visits local real estate
offices

» Prenatal Interest

Browses reviews of recommended
prenatal vitamins.

[
4

> Brand Visit

Consumer visits the brand’s
brick-and-mortar store

Rustic
Furnishing
Intent

Consumer browses articles
about rustic farmhouse home
furnishing styles

$ ZETA



IMAGINE IF...

You could

with your
most valuable
marketing personas.




Next-Gen ESPs visualize Audience Segmentation,
Prospect Counts, and Introspection

ZOE Generative Personas CustomerPulse

ience Hunter
t creative
the most with

My top values are reliability,
authenticity, and sincerity. | love
Cottage and Farmhouse styles
and live with my partner and
kittens. I'd love to see creative
featuring products from your
modern rustic and farmhouse
lines, showing a couple enjoying a
cozy night in. Include customer
testimonials highlighting product
reliability, durability, and positive
in-store experiences.

you pick out
e aligns with
nmendation from

Sure can! Find my favorite here!

PRESCIENCE

-

@ CustomerPulse”

@ Know Your Customer

This tool illustrates Zeta’s analysis of Home Furniture customer database. CustomerPulseSM provides a deep dive into coverage use case, leveraging the Learn more about the sort and filter

Data Cloud's online, transactional, location, financial & household datasets. options available in this report.

!} Coverage ' Demographics Psychographics Content Consumption @ Transactions ,:,i'll| Visitation /@\ Financial & Household &l cTv WM Linear TV

Generative Personas displays the top indexing personality types of your customers as identified by the Zeta Data Cloud,

arranged in the order of their relative sizes.

-p—



IMA GINE IF...

u could

more persona I.



Next-Gen ESPs help your messaging and creative to
resonate with the values of your diverse customers

S
GenAl-powered insights

and recommendations

built on Al-derived values I
of your customers.

Fortify against
competitors by doubling
down on your strengths.

Expose perception gaps
where a brand’s
promoted values are an
impediment to growth.

m Admin L3
ata Source: Zef

ta Transactional Data | Date of Analysis: Apr 01, 2023 - Jun 30, 2023

PRESCIENCE 0 ZETA



IMAGINE IF...

You could easily
understand how to
take wallet-share
from competitors.




Next-Gen ESPs uncover conquest

opportunities to expand market share

Competitor Intelligence

Q" Insights & Recommendations
The client Universe in
2 Customers Zeta Data Cloud

Q Prospects

Zeta Insights & Recommendations

Use Cases

@ Key Insights

e Recommended Actions

$ Potential Revenue Opportunity

PRESCIENCE

7.2MM
Peopie considering the client

Acquire New Customers

The clients customers are ethnically the
most diverse amog all their competitors

Focus and consolidate on the multi
cultural theme to differentiate the brand
image

$31.5MM

Retain Exis

The clients
younger co|

Excite the
state of the
plans and §

$96MM

Activat(

21AMM
Customers of the client

2

Competitor Intelligence

Q" Insights & Recommendations
2 Customers
Customer Differentiation

Customer Loyalty

Brand Preference

Q Prospects

12.2MM

People considering
competitors, but not the chent

|B Ethnicity Breakdown

B Language Preference

entage of customers

&

T-Mobile

4

. AT&T

@ White or Non-Hispanic White

Cricket Wireless

/

@ African American or Black

|B Credit Rating Quartile

lercentage of households

@ Hispanic or Latino

. Verizon
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IMAGINE IF...

You knew which lapsed
customers were potentially
the most valuable.




ext-Gens ESPs know which dormant customers
to re-introduce into marketing programs

~ ZETA - S -

Engagement Score Report

Inbox Engagement In-Market Star Scores

dkk

Zeta matched the dormant file to our jag lop overall Star scores. Engagement signals are based on opens and clicks. In-mark nals are based ¢ I, location and

n scores on a scale of 1.5 with 5 being the most likely to reactivate

PRODUCTIVITY 0 ZETA



IMAGINE IF..

You had the
tools to literally
the future.




With Next-Gen ESP, it's you who builds the Agents..

P~ el 4
- ad® LY 23

Intelligence

Secure, Compliant, Governed

$ ZETA



£ Agent Builder

® Assistant Preview

2’ Create <> Configure

Configure A
Agent Name
Claude 3.5 Opus v
Description
Instructions Agent Documentation

Reference Documents

Our platform welcomes your creativity and data in various formats for an effortless experience. We accept:
JPEGs, PNGs , CSVs, PDFs with Plain Text.

~ Zeta Live Demo 3
ZETA




Workflow:
Link your Agents together

Agent 1

$ ZETA



ZETA

Zeta Live Demo

Start

Start Instructions



Future-forward ESPs empower you as a marketer

0, & @ O

Enable Reduce burden
Let you focus on Invest in your collaboration by having us
cultivating a education and with our Al focus on ethical
customer- training experts Al use

centric mindset

$ ZETA



Thank you.
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