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— Daniel Kahneman, “Thinking, Fast And Slow”

“
”

The brain doesn’t like logical, 
rational, conscious thinking — and 
will take any shortcut it can.
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— Antonio Damasio

Emotion
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Make Your 
Neighbors 
Jealous Of 
Your Lawn 

With 
TruGreen

-47% higher open rates, HubSpot



@nharhut

Make filling 
out forms feel 

better
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Impress 
your boss

7x more effective driving sales, profits, revenue
- B2B Institute
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Remember:
Use emotion to connect with 

customers and prospects
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Cognitive
Fluency

-Princeton University
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Ditch Your 
Data Doubts
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New Year, 
New 

Offerings
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Nothing to 
Fear, Video is 

Here!

17% inc. in believability – Matt McGlone
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Remember:
Increase memorability and action 

with alliteration, repetition & rhyme
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Input 
Bias

8 hours & 37 minutes vs. 34 minutes

Optical Switches Electronic Ink
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This Bolognese 
sauce has over 
22,000 reviews
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Webinar: 
Survey 

Insights from 
300+ 

Marketing 
Agencies
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Carve Your Turkey 
with Handmade 
Damascus Steel
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Remember:
Highlight time and effort because 

they are proxies for quality
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Ingroup Bias
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Which marketer 
are you? Amateur 
or professional?

How can you tell?
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LinkedIn Ads 
Evergreen 

Campaigns vs. Ad 
Hoc Campaigns| 

Which should you 
use?

21%, B2B; 22% B2C - Worldata
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I’ve noticed there are 2 
types of people in the 

world…
Type 1: Those who are 
locked tightly into their 

beliefs.
Type 2: Those who 

believe we live in an 
unlimited universe, full 
of infinite possibilities.
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Remember:
Create a group that will favor      

your product
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Framing



@nharhut



@nharhut

Nancy, Your 
Kitchen is 

the Top 
Restaurant 

in Town
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Let Your Home 
Pay You
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Remember:
Get people to see things in a 

different way
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Time 
Description 

Effect
Journal of Applied Social Science
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Countdown: 2 
Weeks Until 

AMA Customer 
Experience 

Virtual 
Conference
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[Deadline 
Approaching] 

Rates Increase 
This Friday, 

Nancy
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4 More Days 
to Save on 

Certification
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Remember:
Express deadlines as durations 

rather than specific dates
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Temporal 
Landmarks

Katy Milkman, UPenn Wharton
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Have a positively 
happy birthday!

Set up your heathy 
walking routine
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Start Spring on 
the right note 
with Berklee 

Online!



@nharhut

Remember:
Use fresh starts to                  

motivate behavior
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RECAP
1. Emotion

2. Cognitive Fluency

3. Input Bias

4. Ingroup Bias

5. Framing

6. Time Description Effect 

7. Temporal Landmarks
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“This is a must read 
for anyone who wants 
to drive engagement, 
sales, and growth”
- Jay Schwedelson



THANK YOU!

FREE Behavioral 
Science Cheat Sheet
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