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Embrace Change
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i0S 18 and Email

for iPhone 15 Pro onwards
& Mac & iPad M1 chip
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Impact on marketers
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Tabs/Categories Digest View Limited tracking

Kath Pay, Holistic Email Marketing 2024



.

9:39 AM
. Master your summer Jooks with @ a capsule-
You have great raste! Shop new listings from
your tavorite trends Master your summer..

. @ T
Hey! Anacmng

youv tickets here \n case we
end up 909 at different imes. Can't wait!

- Transac

927 AM

a 910 AM
‘v‘\ Promot\ons Here's your very owncr\eck\ust with what
you'l need o do pefore your flight and wh

GOAT 9:05 AM
Take a closer
Go ahead, 1ake another ook at our \atest




/ |“/\ \J/ _ / |;~ \J/\/\\.
, \/\ [ 1>
//\( Y DAV \

Bo‘n t.. ge'r y6u mcfer's
knof,abbm--TaPs\. ’People - / al

- Who choose Ao, lise, thefn~ - . /‘ '

\ 7 Iindw hew\ to hse them’ and/ o
< Jf Wll wor:k put’yv‘e;ll ?p/r\ N

\// \\/ \ /9ou/\\\//\\// //

Kath Pay, Holistic Email Marketing 2024







Steps to take

Review top of Use Live-text Be strategic
emails to help search about resends
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Staying visible
in the inbox
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Previews (i0S18)
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Impact on marketers

() | 18

Replace Preheader Potentially Image-based
affect open emails may need
rates to change
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Steps to take

Use live text & Use descriptive  Don't get rid of
don't have text in Alt-text preheaders just
images yet
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Summarize (i0S18)
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Strategies to Ensure Visibility
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304 o 3 =
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Optimise Key ~ Structured Use Regular
Elements Content Annotations Testing

/Schema
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Managing Email
Expirations
https://www.zerocarbon.email/
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Preparing for
Expirations
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Strategies to Combat Expirations

) : b Q
Optimise Create Frequent Use of
Timing urgency  touchpoints reengagement

campaigns
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The Future's
So Bright, I
3 Gotta Wear
..2hades



Thanks!

Keep up to date with news & courses:
Sign up to Holistic Insights newsletter
holisticemailmarketing.com/signup

Training courses:
holisticemailmarketing.com/courses
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