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Global Email Deliverability
YoY Change
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Getting Harder!
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(Get Ready for the Future
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#1 Double Down on DMARC

, g -\ e . COm
r A/ T .l.n:n:nm header.s=o0tb header.b=82xfolK];
NSA joins FBI and the US Department of State in releasing: /\/ ' \ / V% v punce@digital.diesel.com designates 1

NORTH KOREAN ACTORS EXPLO'T WEAK /I ! header.from=digital.diesel.com
DMARC SECURITY POLICIES TO MASK &)
SPEARPHISHING EFFORTS
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CYBERSECURITY ADVISORY
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#2 Real-Time Optouts

After clicking to unsubscribe from
a brand’s emails, what do you
typically prefer to happen?

Source: DMA Consumer Email Tracker
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http://www.ftc.gov/business-guidance/resources/can-spam-act-compliance-guide-business
https://senders.yahooinc.com/best-practices
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Score M Volume

Sender Score Reputation Measures

Measure () Impact on this score @)

€© SsenderRejected @ HIGH

€ SpamTraps @

You need to repair your sender reputation. Your IP has
been flagged for engaging in risky sending behaviors and

your email performance could be suffering because of it. Unknown Users (2 MEDIUM

https://support.google.com/a/answer/81126

www.senderscore.org
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Hej

Enter these 6 digits where you requested your one-time code

364702

Please don't share your one-time code. This one-time code remains valid for 5
minutes only. If you have not requested a one-time code, please contact our
Customer Services

Sincerely,
IKEA

IKEA co.uk | Contact | Service | Terms and Condition
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#4 Double Opt-in

7 sender Hub

I Send Emails customers want

« Verify you're only sending mail to users who specifically requested it.

I Use OPT-IN method to confirm user subscriptions

e When users subscribe to your mailing list, send them an email asking them to click
to confirm their opt-in. This will improve the experience for users (who won't sign
up accidentally or get signed up maliciously) and for your list (which won't contain
uninterested people, fake email addresses, or most robots).

https://senders.yahooinc.com/best-practices
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#5 Proactive Opt-down

Preferred options instead of unsubscribing

To "snooze™ my emails for a period

Be taken to a preference centre

Take short-term break from receiving emails _ 11.,1_.(.4%

]

Receive messages via other channels ) 1111 .’;

5%
Mone of these B 50

Source: DMA Consumer Email Tracker
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Still interested?

We noticed you haven't opened an email from us in a
while and we wanted to give you a £10 discount
code*. This is only valid for two weeks, so shop now!

.

USE MY DISCOUNT NOW

Shop our best selling categories:




#6 Apple Intelligence
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Darla Davidson

Tickets for tonight
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) at different times. Can't wail 10S 18 Preview

United Airlines

— United Airlines 9:10 AM
® ?j’; Quick reminders about your upcommg... '

¢ eTicket Itinerary and Receipt
for Confirmation ENUJIO

- Liz, Kristina & Melody
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https://www.apple.com/ios/ios-18-preview/
https://www.apple.com/ios/ios-18-preview/

# /7 Gmalil Extractions

Deal annotations

<!DOCTYPE html PUBLIC "-//W3C//DTD HTML 4.81//EN">

=html=
<head> 10:41 P 2% o R . 92%m
<script type="application/ld+json"> Secret Escapes Team 23 Sent
(4 Unbeatable value! &% Deals of the ...
"@context”: "http://schema.org/", © Up to 50% off
“@type”: "DiscountOffer”, o N
“description”: "DESCRIPTION »", Shutterfly . 23Sept
"discountCode” : "DISCOUNT_CODE 7", - Say hello to this Exclusive O¥..
"availabilityStarts”: "START_DATE_TIME ~ ", Holiday cheer is back! Save up to 5. NI
"availabilityEnds": "END_DATE_TIME -~ S
+] Explore Worldwide 23 Sept
</script= Your Last Chance to Just PERU It!
=/head= 25% off Peru ends Wednesday 25 S...

Yours Clothing 23 Sept

P rod u Ct Ca ro u Se I S SALE: Further Reductions inside!

Get an EXTRA 20% OFF! | Shop wo...

<IDOCTYPE html PUBLIC "-//W3C//DTD HTML 4.81//EN"= Omaha Steaks 23 Sept
=html= Red Hot Sale: 50% OFF + 4 FREE t...
<head> And get FREE shipping too.
<script type="application/ld+json"=>
[ SHEIN 23 Sept
// Build the first image preview in your product carousel: Only one chance for each person.
i ONLY £0.01
"@context”: "http://schema.org/",
@t v oep tF'J Card” - Secret Sales 23 Sept
'“' :’FPE“' ) romotion a':“ ' Designer delights | Up to 60% off...
image”: "IMAGE_URL1 7", 100s of PRICE DROPS on bags, w~*
"url”: "PROMO_URLT #", V4

White Stuff

https://developers.google.com/gmail/promotab/overview
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Pavers - Shoes 23 Sept
New Season, New Boots - Shop Wit... 7:7

"@context”: “"http://schema.org/",
"atype”: "DiscountOffer”,

N4
"degcription™: "Up to 58% off”

L expirea - ZU7% o1

Ma vie en couleurs 23 Sept
1ingrédient, 5 plats pour la sema...

£, Mission rentrée accomplie ? A v...

» GHA DISCOVERY 23 Sept

6 Start earning DISCOVERY Dollars
Imagine, indulge, enjoy — D$ will tur...

%

- NET-A-PORTER ot
The best of new

P



https://developers.google.com/gmail/promotab/overview

#8 Email Expiration Date Project

(>) About 6% of the emails received by
Orange have an “Expires” header

(>) Half of the emails have an
expiration date set to 2 weeks after
the sending date

(>) About 20 TB would be saved per
month if Orange deleted all expired
emails

https://datatracker.ietf.org/doc/html/draft-billon-expires
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O Thoughtful Marketing Movement

THE BODY SHOP

TRENDING FACE BODY MAKE UP OURVALUES LOVE YOUR BODY™ CLUB

Prefer not to

hear about
Mother’s Day?

We understand that not everyone wants to
hear about Mother's Day. So if you don’t
want to receive reminders from us, you don't
have to.

Simply click on the opt out button below.

Mother's Day Opt out

Don't worry, we'll still keep you updated with
our latest news, products and exclusive
offers. You just won't see anything about

Mother’s Day from us in your inbox

Proprietary and confidential, Validity, Inc.

Ship to: il BLOOM
&WILD

Flowers Plants Gifts Occasions Subscriptions Business

Don’t want reminders about
certain occasions? No problem.

We love helping you care wildly for the people in your life. But we also care wildly about you. And so if there's a calendar
maomentyou'd rather not hear about, we respect that.

Hit'mute’ on the occasion below, and we won't send you email reminders about that day. You'll still get all our other lovely
emails, like normal.

It's all part of our Thoughtful Marketing Movement.

Valentine’s Day

Mother’s Day

Q Thanks for updating us.

It can sometimes take a couple of minutes to update your account. But don't worry,
you've been successfully opted out

Grandparent’s Day

www.bloomandwild.com/thoughtful-marketing



http://www.bloomandwild.com/thoughtful-marketing

#10 Timing Offsets

(>) Massive spike in traffic in the first
minute of every hour

(>) Creates capacity utilization issues
that impact mail flow, store, and
client synching

(>) “Can senders please move their
scheduled sends away from top of
the hour, e.g. 10-past or quarter-to”

https://sendersupport.olc.protection.outlook.com/pm/Postmaster
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Update your DMARC policy to quarantine or reject
Real-time processing of opt-out requests
Maintain complaint rates below 0.1%

Implement double opt-in sign-up process
Proactively opt-down less engaged subscribers

Future Proof Your

Optimize email content to leverage Apple Intelligence

Email Program

ONCNCORONONONO

Make sure Gmail annotates with your content
(>) Join the email expiration date project

(>) Be part of the thoughtful marketing movement

(>) Never schedule broadcasts to start at the top of hour
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Additional Resources
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STATE OF
EMAIL E3

7 Expedia Shutterfly AIRFRANCE /

yahoo.’

. Microsoft

o . Asda Achi ~100% Inb i i Shutterfly Achieves a 20% Air France Boosts Revenue Per

Masteri ng Mailbox sda Achieves nbox Expedia Obtains a Sender . . = =

; ' : Placement During Holiday Score of 99 and a 100% Inbox Inbox Placement Rate Uplift Email by 17% with Validity
Providers in 10 Minutes Sales Season with Validity Placement Rate with Validity with Validity Sender Sender Certification and a
Different mailbox providers like Gmail, Yahoo, Sender Certification and Sender Certification and Certification. Team of Deliverability Experts.
and Microsoft have nuances that can make BriteVerify. Everest.
reaching the inbox more challenging. e % 4 % 7 e

[ View the case study | [ View the case study | |  View the case study | | View the case study |
(a4 N P \ B4 %, S

www.validity.com/customers and www.validity.com/resources
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