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Deliverability is 
Getting Harder!
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Get Ready for the Future
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#1 Double Down on DMARC
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#2 Real-Time Optouts

www.ftc.gov/business-guidance/resources/can-spam-act-compliance-guide-business https://ico.org.uk/for-organisations/uk-gdpr-guidance-and-resources/lawful-basis/consent/how-should-we-obtain-record-and-

manage-consent

https://senders.yahooinc.com/best-practices 

After clicking to unsubscribe from 

a brand’s emails, what do you 

typically prefer to happen?

Source: DMA Consumer Email Tracker

http://www.ftc.gov/business-guidance/resources/can-spam-act-compliance-guide-business
https://senders.yahooinc.com/best-practices


#3 Much Lower 
Complaints
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https://support.google.com/a/answer/81126 

www.senderscore.org 

https://support.google.com/a/answer/81126
http://www.senderscore.org/
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#4 Double Opt-in

https://senders.yahooinc.com/best-practices 

https://senders.yahooinc.com/best-practices
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#5 Proactive Opt-down

Source: DMA Consumer Email Tracker
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#6 Apple Intelligence

Source: Apple 
iOS 18 Preview

https://www.apple.com/ios/ios-18-preview/
https://www.apple.com/ios/ios-18-preview/
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#7 Gmail Extractions

https://developers.google.com/gmail/promotab/overview 

Deal annotations

Product carousels

https://developers.google.com/gmail/promotab/overview
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#8 Email Expiration Date Project

https://datatracker.ietf.org/doc/html/draft-billon-expires 

About 6% of the emails received by 

Orange have an “Expires” header

Half of the emails have an 

expiration date set to 2 weeks after 

the sending date

About 20 TB would be saved per 

month if Orange deleted all expired 

emails

https://datatracker.ietf.org/doc/html/draft-billon-expires
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#9 Thoughtful Marketing Movement

www.bloomandwild.com/thoughtful-marketing 

http://www.bloomandwild.com/thoughtful-marketing
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#10 Timing Offsets

https://sendersupport.olc.protection.outlook.com/pm/Postmaster 

Massive spike in traffic in the first 

minute of every hour

Creates capacity utilization issues 

that impact mail flow, store, and 

client synching

“Can senders please move their 

scheduled sends away from top of 

the hour, e.g. 10-past or quarter-to”

https://sendersupport.olc.protection.outlook.com/pm/Postmaster


Future Proof Your 
Email Program
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Update your DMARC policy to quarantine or reject 

Real-time processing of opt-out requests

Maintain complaint rates below 0.1%

Implement double opt-in sign-up process

Proactively opt-down less engaged subscribers

Optimize email content to leverage Apple Intelligence

Make sure Gmail annotates with your content

Join the email expiration date project

Be part of the thoughtful marketing movement

Never schedule broadcasts to start at the top of hour
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Additional Resources

www.validity.com/customers and www.validity.com/resources  

http://www.validity.com/customers
http://www.validity.com/resources
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